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Welcome
to

2020

Your friend-of-the-family
magazine starts the decade
with a new look—the first big
redesign in a decade.
This is more than a fresh
coat of paint. The aim, from
front to back, is to offer a
visually pleasing experience
that showcases our content
while providing new ways for
readers to engage.
Take, for instance, an old
favorite, David LaBelle’s Great
Picture Hunt. The photo
column has been rebooted—
thanks, Dave—to offer not
only expert guidance, but a
monthly “assignment” to get

readers in on the fun. It is
content that will be shared on
our website and online.
Something new is the
Adventure Awaits travel feature.
You’ll notice a highly visual
approach as we cover geography
across the West and Northwest.
It’s a page that will get you
dreaming and, hopefully,
planning that next trip.
We’re also putting a
greater emphasis on regional
gardening coverage, a seed
that was planted by readers in
our recent survey.
As you flip through this
issue, you’ll notice changes

big and small, from revamped
food pages that make it easier
to clip and save recipes to a
new two-page feature called
Up Close. It replaces Side
Roads.
We’ll continue to spotlight
places off the beaten path,
but we’ll also cover many
other interesting topics, from
outdoors and local characters
to difference-makers (see
this issue’s Up Close Q&A to
sample the new approach).
Our main January feature,
Bridging the Rural-Urban
Divide, reflects our 2020
vision to focus on volunteers
and unsung heroes stepping
up to make their communities
better.
Any redesign—think about
that big home remodel—
requires touch-up. In that
spirit, let us know what you
think.
Leon Espinoza
Editor

The Rural-Urban
Divide
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ANZA ELECTRIC

Be

Prepared
Winter Storms
for
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Colder temperatures and winter storms are
just around the corner.
While Anza Electric Cooperative strives
to keep continuous, dependable electric
power available, periodic power outages
do occur. It is best to be prepared for an
outage at any time of the year. Here are a
few suggestions to help you be prepared
for a prolonged outage:
• Have sufficient water. With the
power out, most of us do not have water,
since our pumps do not run. Plan on
1 gallon a day for each member of your
household. Animals require more water
during warmer times of the year. Have a
backup plan so you can get water to your
animals.
• Have sufficient flashlights and
lanterns ready and easily accessible.
• Keep a battery-powered radio with
fresh batteries.
4
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• Maintain at least three-quarters of a
tank of gasoline in your vehicle. Most gas
station pumps do not operate during
outages.
• Have backup arrangements in place
to keep perishable food chilled and fresh
in the event of a prolonged outage. Keep
refrigerator and freezer doors closed as
much as possible during an outage. A
well-filled, unopened freezer will keep
food cold for 24 hours or more without
electricity.
• If you are on life support, make sure
you have a backup plan. Battery backups
are available for certain types of
equipment. Contact your supplier for
information. Be sure Anza Electric is
aware you or someone in your household
is on life support so the account can be
flagged. This flag is used to notify the
member of a planned outage. During

prolonged outages, local fire stations are
also notified of our life support members.
• Check on the medical needs of
family and neighbors.
• Remember, cordless phones do not
work when the power goes out. Have at
least one hardwired phone (one without
a power pack) available for use. Keep
cellphones charged.
• Never connect a portable generator
to your house unless a transfer switch is
installed. It is best to plug any appliances
directly into the generator.
• Use surge protectors to protect
sensitive electronic equipment, such as
computers. If you are home during a
severe storm, unplug sensitive
equipment.
• Never touch a power line suspended
in the air or lying on the ground
• Always have a first-aid kit with

Winter is here—with all of its
cold and blustery weather.
Time to break out the trusty old
electric space heaters, right?
Wait! Have you considered the
effect on your electricity bill?
Let’s do a little math.
A typical electric space heater
is rated at 1,500 watts. Used
for 1 hour, it costs about 25
cents. Used for 8 hours, $2.
Used for 24 hours a day for a month, this little energy guzzler will add $180 to your bill.
These numbers apply to a regular radiant-type heater. Oil-filled heaters cost about the same to
operate. The main difference between the two is the oil-filled types operate at a lower surface
temperature, and are usually safe to touch. Both are considered 100% efficient, as they are
straight resistance-type heating elements. Add an internal fan, and the efficiency drops. The
radiant types can be dangerous to use around curtains, beds and clothing. Units manufactured
after 1991 have a tip-over switch that turns off the heater if knocked over.
Consider some weather stripping, caulking and extra insulation to help hold in the heat and
keep winter outside. Heaters can keep you warm, but you may get steamed over your bill.
updated supplies in a convenient
location.
• In winter, have an alternate source
of heating available, along with extra fuel,
such as wood for wood-burning stoves
and fireplaces.
• Know how to manually operate
your electric garage door and gate. If the
power is lost, your garage door or gate
opener will not work.
• Be prepared to cook outside on a
grill or camp stove. Never bring a grill
indoors. Without proper ventilation,
grills can be deadly.
• Do not heat your home with your
cooking stove.

• Leave a light turned on to tell you
when the power is back on.
• Make sure all appliances that were
on at the time of the outage are turned
off, in case power is restored while you
are not home.
• Call the cooperative and notify us
of the outage or anything you may have
seen or heard at the time of the outage.
This information may be helpful to our
crews.
• After a prolonged outage, it is
helpful to turn off all major appliances
(air conditioning, pumps, etc.) and turn
them back on approximately 20 minutes
after power has been restored. n

HOW TO REACH US

Anza Electric office: 951-763-4333
After-hours answering service: 951-492-2010

Lights out?
Store these
items at home in
case of an outage.

 Water

Three-day supply,
1 gallon per
person per day.

 Tools

Flashlight and
extra batteries,
can opener,
wind-up radio.

+

-

Turn Up the
Heat on Your
Electricity Bill

 Food

Three-day supply
of nonperishable,
high-energy food.

 First Aid, Medicine
First-aid supplies,
hand sanitizer
and at least a
week’s supply of
medications for the family.

 Documents

Include copies of passports,
birth certificates and
insurance policies.
Source: American Red Cross, Federal
Emergency Management Agency. Learn
more at www.ready.gov.
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PLUGGED IN

Need a

Job?
Two linemen replace a damaged crossarm deep
in the Grande Ronde River in Washington.
PHOTOS COURTESY OF CLEARWATER POWER CO.

Start your new career in the electric utility industry
By Juan D. Alfonso
Across every city and town in the U.S.,
miles upon miles of power lines stretch
across our streets and into our homes.
Most of us take them for granted. They
are a given in our modern world but
maintaining and updating that electrical
infrastructure requires manpower,
specialized knowledge and a team of
administrators, communicators and
logisticians to ensure the power flows
where it is needed most.
Before you polish your next resume,
take a look at these career fields at your
local utilities.
Communications
Advancements in technology allow utilities
to communicate with consumers during
blackouts via social media, push messaging
or update the utility’s website.
Utilities need communications and
marketing professionals to be the voice
6
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for consumers, while linemen work to
deliver power.
“The relationship between a utility and
consumers relies on transparency,” says Jeff
Marshall, communications specialist with
Clearwater Power Co. in Lewiston, Idaho.
“Consumers need to know about service
interruptions, costs, incentives, safety, and
helpful programs or services.”
Jeff earned a degree in graphic design
from Boise State University and worked in
advertising for 10 years before accepting
an opportunity at Clearwater Power. The
co-op needed someone who could do
more than what had traditionally been
expected of the position.
“We’re not big enough to have
specialists in any one thing,” Jeff says.
“One week I might be working on a press
release, the next I might be designing
art, the next I could be doing something
else. The more hats you wear, the more
valuable you will be.”
Jeff functions as a one-stop-marketing

team for Clearwater Power—with
responsibilities that include graphic design,
website development, social media, feature
writing, technical writing, photography,
illustration and public speaking. Other
utilities have communications teams with
six or more people to serve their members.
“My hats are mostly related,” Jeff says.
“Sometimes your marketing person is also
your rebate specialist or rebate assistant.
You need to be willing to provide the
utility what it needs in the moment. Take
advantage of any training or cross-training
opportunity you can.”
Jeff suggests doing some research before
deciding communications at a utility is the
right career for you.
“From the outside, it might look like
a fixed industry, but there are so many
regulatory and safety changes and people
who are generating their own power on
our grid that it’s really important you
know what is going on in the industry,”
Jeff says.

Engineering
Thomas Edison may have been the first
to harness electricity to produce the longlasting lightbulb in 1879, but the electrical
grid has since grown into an industry that
powers homes and businesses for more
than 320 million Americans.
With the growth, engineers had their
hands full redesigning and expanding
infrastructure to meet increased loads.
“At our co-op, we’re responsible for
the engineering and operations at the
utility,” says Trevor Parke, engineering and
operations manager for United Electric
Co-op in Heyburn, Idaho.“Engineers do
the planning. We determine what areas
we need to upgrade and modify. We
design new line extensions to serve new
customers, and we coordinate with the line
crews to make sure it gets done right.”
Trevor’s interest in utilities began as a
child due to his father’s work as a lineman.
It led him to pursue a degree in electrical
engineering from the University of Idaho.
He chose classes related to the power
industry as often as possible, but he had to
work his way up and around to make it to
his current position.
“I worked for a communications co-op
for a couple of years but always had an
eye on utilities and took this opportunity
as soon as it was available,” Trevor says.
“I like the construction end of things—
managing projects and following them
from start to finish—but it’s a challenging
field. We’re constantly building a better
mousetrap—making this process better,
safer and more reliable.”
One signifigant contribution engineers
bring to their utilities is a focus on safety
above all else.
“I specify how all of our power lines are
to be constructed within National Electric
Safety Code standards,” Trevor says. “Safety
and reliability are my reason for being
here. We follow state and local laws to
make sure installations are safe.”
While the position is rewarding and
calls for outside-the-box thinking, Trevor
warns this career track is one of the most
educationally challenging.
“You just have to ask yourself, ‘Am I
willing to go through the education, time
and sacrifice to get the degree for this type

of job, and will I be happy with it at the
end of the day,’ ” Trevor says. “You really
need to have the ability, desire and passion
for the position.”
Lineworkers
Those miles of electrical lines don’t put
themselves together. Without the men and
women who climb the poles, trim the trees
and work the lines, the electricity-rich
world we live in ceases to exist.
Unlike other utility careers, lineworkers
spend most of their time outdoors
maintaining your electrical infrastructure
during rain, snow, blistering heat and
natural disasters.
“I enjoy working outside, completing a
job and getting the power back on if there
has been a storm,” says Kay Hill, United
Electric Co-op’s line superintendent.
“Getting service back to our customers
and seeing how much they appreciate it is
really where the gratification comes from.”
Kay, who is celebrating 40 years of
service in the industry, became interested
in linework as a child after traveling with
his father, a lineman, on after-hours calls.
“This industry has been very good for
me,” Kay says. “It’s taken care of me my
whole life, and it allowed me to provide
for my family. It’s not an easy career. It’s
hard and it’s dangerous, but the industry
has really come along the last 20 years

and really made it safe. That is always the
priority.”
Some of Kay’s best experiences have
been when he’s had to leave home to help
neighboring utilities restore power after
natural disasters.
“In 2006, we took a four-man crew and
helped a neighboring utility in Jarbidge,
Nevada,” Kay says. “They had a forest
fire go through and burn down miles of
power lines. We are a neighboring utility,
so we are friends with all their employees.
It’s a remote area, and we couldn’t get any
bucket trucks into the area. We had to use
a backhoe to dig and set up all the poles by
hand. It was very labor-intensive, but it was
really satisfying to get work done.”
Those interested in a career as a
lineworker often start at a lineman’s trade
school. Kay recommends Northwest
Lineman College. In the past few years,
his utility hired nine lineworkers who
graduated from that institution.
United Electric also hosts an intern
program every summer. The co-op
hires high school juniors and seniors to
experience life as a lineworker.
These are just a few examples of the
many careers offered in the utility industry.
Before you search digital job boards, give
your local utility a call and learn what
career opportunities are open to you while
giving back to your community. n

Clearwater Power Co.’s Communications Specialist Jeff Marshall teaching how to use social
media to help “humanize” your company during a Northwest Communications and Energy
Innovations Conference.
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Wrapping Up the Holiday Season

The Electrical Safety Foundation International hopes your holiday season is filled with friends,
family, and safety. To help keep safety a holiday tradition in your home in the future, ESFI is
reminding you of these post-holiday tips:
 Holiday decorations are meant for temporary use. Leaving your decorations up for extended
periods leaves wires unnecessarily exposed to the elements, which can decrease the product’s
shelf life and increase the risk of electrical hazards.
 With time, Christmas trees continue to dry out making them increasingly flammable. Trees
decorated with holiday lights have an increased risk because they’re in direct contact with an
electrical source. Check with your local community to find a recycling program through which to
dispose of your tree early in the new year.
 Always unplug decorations by using the gripping area. Pulling on the cord could damage the
wire and present a shock or fire hazard.
 As you take down holiday lights, inspect the wiring and discard any that have cracked,
frayed, or appear to have damaged wire insulation.
 Make sure to label or store indoor decorations separate from those intended for outdoor use.
 Store electrical decorations in a dry area that is not accessible by children or pets.

For more information on how to safely wrap up the holidays and other electrical safety resources
for use throughout the year, visit www.esfi.org. or contact us at info@esfi.org or (703) 841-3229.

8

J A N UA R Y 2 0 2 0

HearClear GO Rechargeable
Digital Hearing Aid
Technology Only $ 199!*
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(*Each when you buy a pair)

The new Advanced HearClearTM Go rechargeable
hearing aid combines advanced technology with a low
price to provide you with outstanding value.

A) Microphone
B) Program Bu�on
C) Volume Control
D) Magne�c USB
Charging Port &
Rechargeable Ba�ery
E) Digital Processor
F) Receiver (Speaker)
G) Sound Tube

5 Star Reviews!
Outstanding Product! “This product
is outstanding. Dad loves it, my mom
loves it, and I am grateful! Don’t
believe that you have to spend a lot of
money to get a quality hearing aid”
- Gilmore B.

Go Features!
Digital sound processing chip
provides crystal clear sound and
makes speech easier to understand
with less feedback than old analog
technology
Don’t worry about replacing
ba�eries! Full Charge Gives 16
Hours of Use! (Free Charging
Sta�on Included)
Automa�c Noise Reduc�on and
Feedback Canceler
100% Money Back Guarantee

Even Better In Pairs!
Your brain is designed to use both ears
working together. In fact, studies show
that you may be
able to hear up to 3
�mes be�er in noisy
situa�ons when
using two hearing
aids. Buy a pair for
the best results
and save $80!
HearClear hearing aids have
been clinically proven to show
signiﬁcant improvement in
speech understanding.
(University of Memphis, 2018)

High Quality.
Easy.
Affordable.
Rechargeable Digital Hearing Aid - For Only $199!*

The new HearClear Go Rechargeable Digital Hearing Aids feature advanced
digital technology at an unbelievably affordable price! The Go utilizes the key
technologies of high-end digital hearing aids while leaving
out fancy bells and whistles that increase cost and require
expensive adjustments. With the Go, you’ll hear more
clearly while saving a lot of money!
Your lightweight and discreet Go hearing aids work at a
fraction of the cost of name-brand hearing aids, and they’re
FREE
amazingly convenient! With the Go’s included charging
Charging Sta�on!
station, you won’t have to keep buying and replacing
tiny hearing aid batteries, and the Go is pre-programmed for most mild to
moderate hearing losses—no costly professional adjustments needed. They’re
shipped directly to you and help you hear better right out of the box. Simply
take them out, put them in, and Go!
You can spend thousands on an expensive hearing aid or you can spend just
$239 for a hearing aid that’s great for most mild to moderate hearing losses
(only $199 each when you buy a pair – hear up to 3 times better than wearing
just one). We’re so sure you’ll love your hearing aids we offer a 100%
Money Back Guarantee - Risk Free if you are not satisfied for any reason.

MONEY SAVING OFFER!
Use Coupon Code: RAZ1

1-888-903-9018

*Only $199 Each When You Buy A Pair!
(Coupon Code & Price Valid For A Limited Time Only)
TM

Aﬀordable Quality Since 1996!

US Company
Owned And
Operated

The Go

FDA

REGISTERED

Visit and Save: www.AdvancedHearing.com/RAZ1

UP CLOSE

Bright Insights from

Electric Leaders
HOW DO YOU PERSEVERE? “By believing
you are capable of carrying whatever comes
your way and carrying it with grace and
gratitude.” Cheryl Strayed, author of the
bestselling memoir “Wild,” shared her insights
with a rapt audience during Northwest Public
Power Association’s Women in Public Power
conference in November. The conference
provides tools and inspiration to help women
succeed in what has long been a maledominated industry. We spoke with three
women who are leading from the front in their
utilities and the communities they serve: Debi
Wilson, Libby Calnon and Meera Kohler.

Name: Debi Wilson

Title and organization:
General Manager, Lane Electric
Cooperative
Years in role: 1 year
Favorite quote: “People don’t
care how much you know until
they know how much you care.”
Biggest strengths: Tackling and
solving problems
Hidden talent: Quick wit
Q: Who has inspired you in your
career and why?
Former Lane Electric General
Manager Rick Crinklaw
and Former Finance and
Administration Manager Ron
Schwada were my mentors. Ron
gave me a lot of freedom to try
new things and make changes.
Rick encouraged me to consider
pursuing a general manager
position. He kept the staff informed
of the issues the industry was
facing and the discussions in the
region around how to approach
them. It impressed on me the
importance of the work we do, and
I wanted to be part of it.
Q: What motivates you?
A: Serving our members.
Everything we do is to ensure
rates are affordable and the
service is reliable. This industry
faces many challenges to those
objectives, and working with
others to find solutions brings a lot
of personal satisfaction.
Q: Best piece of advice you
were ever given?
A: It takes a certain amount of
courage to be a general manager.
If you take the job, you can’t be
afraid of making what you believe

10
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to be the right decision because
you might lose your job.
Q: What advice would you
give women just starting their
careers or those wanting to
advance in leadership?
A: Stay focused on your goals,
and always bring your A game.
Find mentors that can share
their personal experiences and
advice. Read. There are many
good books that can help you
develop your own leadership
style. At the end of the day, we
are in the people business, so
developing relationships is critical
to advancing a career. Being a
mentor to women beginning their
careers is a good way to refine
your leadership skills and help
build them in others.
Q: What challenges do women
face in the consumer power
world?
A: People in our industry don’t
expect to see a female general
manager. They are accustomed to
seeing female staff and directors,
so I’m often asked if I’m a director.
Now when I introduce myself, I tell
people I’m the general manager of
Lane Electric. That helps avoid any
potential awkwardness.

Name: Libby Calnon

and by striving for continuous
improvement. I appreciate a bit
of friendly competition now and
then, and I love to laugh. I get a
kick out of delivering more than
was expected and helping others
achieve their goals.

Title and organization: General
Manager, Hood River Electric
Cooperative
Years in role: 1.5 years
Favorite quote: “I have found that
most people are about as happy as
they make up their minds to be.”
Biggest strength: My ability to
tackle new challenges. I get a kick
out of getting thrown a curve ball
and knocking it out of the park.
Hidden talent: I like to make
delicious food for people I care
about. Last year, I made my first
three-tiered wedding cake, for my
stepdaughter’s wedding.
Q: Who has inspired you in your
career and why?
A: I’ve been inspired by many
people but most of all by my dad,
Bob Wittenberg. He spent over 40

years as a public power engineer
and manager. Through watching
him, I saw how rewarding it can be
to deliver affordable rates, reliable
service and excellent customer
care. He taught me that work
should be fun, and teams should
work well together.
Q: What motivates you?
I am motivated by serving others
well, by learning new things

Name: Meera Kohler

Q: What does it take to
succeed in a historically maledominated industry?

Years in role: Current role at
AVEC, 19.5 years; GM role, 29.5
years
Favorite quote: “When you get to
a fork in the road, take it.”
Biggest strength: Numbers.
Numbers talk to me, and I can talk
back.

Q: Who has inspired you in your
career and why?
A: The man who lured me into
my first electric utility job:
Doug Bechtel. He was a caring,
inclusive, fun person. He
celebrated my small victories and
gave me projects that would have

Q: Best piece of advice you
were ever given?
When I was starting this position,
Elaine Dixon, Northwest Public

technical issue. Getting to a winwin is the goal.

Title and organization:
President and CEO, Alaska Village
Electric Cooperative

Hidden talent: Art—I draw and
paint. I’m also pretty good at
cutting hair.

Q: What unique challenges do
women face in the consumer
power world?
I think a better question is, what
are we doing to capture the value
that comes from having more
women in the consumer power
world? Research has shown that
organizations with women in
leadership positions—and teams
with women at the table where
decisions are being made—are more
successful. That’s the goal, right?

felt daunting had he not made it
clear that he absolutely knew that
I was up to it and that my work
would be valued whether or not
I was able to fully accomplish
the task. With that faith and
motivation, I always succeeded.
Q: What motivates you?
A: The challenge of mastering the
task at hand—whether it be an
HR issue, a financial issue or a

A: I never felt it was a major issue
to be a woman in the industry.
Because I am not shy, I never
felt rejected or excluded. As a
practical matter, I felt empowered
to use my gender to poke fun at
my male colleagues and never
hesitated to go toe-to-toe with
one if I thought my perspective
was equal to or better than his.
The lesson here is, you must
demand rightful respect for your
opinion, and you must step up
to the plate to play in the arena.
If you don’t, you will probably
get marginalized and will feel
excluded.
Q: Best piece of advice you
were ever given?
A: “Let it go.” Don’t dwell on

Power Association director
of education and workforce
development, advised me to
spend the first several months
observing and learning and to not
make unnecessary changes. In a
new position, you’ll have plenty
of time to make changes. Building
relationships with your team and
learning what works well in your
organization is what’s important in
the beginning.
Q: What advice would you
give women just starting their
careers or those wanting to
advance in leadership?
Be constantly curious and work to
learn all aspects of your industry.
Don’t be afraid of what you don’t
know. I had things I avoided
because I thought they were hard.
It turned out most of them weren’t
that hard once I decided to put the
time in. Trust yourself!

something that happened. It’s
water under the bridge. Learn
from it, and don’t let it happen
again. Whether you were right
or wrong doesn’t matter. What
matters is that the outcome is
acceptable.
Q: What advice would you
give women just starting their
careers or those wanting to
advance in leadership?
A: The cardinal rule I would share
is, don’t engage in gossip and don’t
allow it around you. Nothing is
more insidious and destructive.
Participating or not calling it out
makes you part of the problem,
and it will thwart your upward
mobility. In my almost 30 years
as a GM, the majority of my most
troubling issues are HR issues,
and 90% of them involve gossip
of some sort. It is amazingly
destructive to an organization and
must be addressed sooner than
later.
JA N UA RY 2 0 2 0
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SPOTLIGHT

Folks from different walks of life
travel a minute in each others’ shoes

Rural
Urban
Bridging the

Divide

By Lori Russell

On a Saturday morning in August, Mike and Jeanney McArthur gather
in their living room with urban visitors who have made the 120-mile
journey east from Portland, Oregon, to learn about their life in rural
Sherman County. It’s a tight fit, but there is room for all.
Through the window, the view of freshly cut wheat extends to the
horizon line under a sweep of cloudless sky. In the distance, wind turbines stand like soldiers in single formation, their blades turning slowly
on the breeze.
“Passing by on the freeway, people don’t
even know about us or the open skies or
rolling hills,” says Jeanney, a fourth-generation Sherman County resident whose
ancestors homesteaded in the area.
“Many urban people don’t understand
the geography out here,” adds Mike, a former Sherman County judge and retired
dryland wheat farmer. “We hope to give
them an experience of the area so they can
understand the difference in our lifestyle.”
The two-day homestay is sponsored
by Community Oregon—a program that
brings together people from urban and
rural communities across the state to build
relationships and better understand one
another as fellow citizens and Oregonians.
12
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The program was developed in 2017 by
Healthy Democracy—a nonprofit, nonpartisan organization that works to increase
citizen engagement and improve political
discourse for the benefit of all voters.
Fourteen Oregonians from urban
Portland and Eugene and rural Sherman
County, Baker City and Klamath Falls participated in the 2019 Community Oregon
program.
Rural exchanges like the one in Sherman
County also occurred in Baker City and
Klamath Falls. Urban residents returned
the favor by hosting country residents for
two days in the city.
With more than 80% of the state’s population living in urban areas, Community

During the Sherman County Museum
Tour, Linn Davis, Healthy Democracy
program manager, tries out the scales.
PHOTO BY JURGEN HESS

Oregon works to address a growing urbanrural divide—patterns of conflict that
result from both real and perceived differences based on the geography one lives in.
“We do this program in person for a
reason,” says Robin Teater, executive director of Healthy Democracy and a program
facilitator. “One’s place matters. This is all
emanating from the place where we live,
play, educate and worship. To be in that
place actually matters for both the host and
the visitors.”
Sherman County covers 831 square
miles and is home to 1,740 people spread
out in six small towns about 9 miles apart.
One of Oregon’s largest grain-producing
counties, 91% of the farmland is planted

Homestay participants walk the labyrinth at Jeanney McArthur’s farm in Sherman County. PHOTO BY JURGEN HESS

in wheat, which is harvested once a year
in August. The grain is shipped down the
Columbia River on barges that carry 1
million bushels a day to the Port of Portland, where it is loaded on ships for export
worldwide.
“Our lifestyle is connected to the seasons,” Jeanney says. “I get up with the sun
and go to bed with the sun.”
Many of the conveniences and services

city dwellers take for granted simply are
not available in Sherman County. The
McArthurs drive 80 miles roundtrip once
a week to buy their groceries and supplies.
It’s the same distance to the closest emergency room and their doctors.
During their visit, Community Oregon
participants toured a wind farm, a solar
power project, the historical museum and
the county’s only school, which provides

K-12 education for 300 children. They
learned about dryland wheat farming, and
how funds from local wind farms have led
to infrastructure upgrades for water and
sewer. They viewed the devastating impact
of last year’s wildfires and even took in the
bull-riding event at the county fair.
The homestay also allowed for conversations, listening and reflecting on one’s
own assumptions and those of others. The
JA N UA RY 2 0 2 0
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How the Exchange Program Works
Conversations matter. Through dialogue
and local community immersion, Community Oregon brings rural and urban
Oregonians together to build trust and
mutual understanding.
The program consists of three phases.
Community Oregon Camp is a threeday retreat held in the spring. Participants meet one another and learn the
tools to talk about tough issues. The
tools include listening to understand,
self-reflection, surfacing, and testing
one’s assumptions and asking questions
while suspending judgment.
The group then divides into urban
and rural caucuses.
“We spend about an hour talking
about the questions we have for the
other caucus,” says Robin Teater, one
of two trained facilitators for the event.
“We discuss the actual questions and
the intent or assumptions behind the
questions.”
Participants practice their new skills
and observe one another during urbanrural dialogues, then discuss what
worked and what did not.
“The program provides a good
example of how urban and rural Oregonians can be in dialogue together
and learn how to understand each
other without always having to agree,”
Robin says.
During the second phase of the program, the Community Oregon Exchange,
members of the cohort visit a community different from their own for two

14
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days. Urban dwellers stay with rural
counterparts and vice versa. Robin says
the exchanges allow participants to live
in the shoes of someone from a very different place in Oregon than they are used
to—not from the standpoint of a tourist,
but of a fellow Oregonian.
This year, exchanges were held in
urban Portland and rural Baker City,
Sherman County and Klamath Falls.
In the final phase of the program, the
Community Oregon Expo, members of
the cohort reunite in Portland to share
what they have learned and experienced
with members of the public, elected
officials and one another.
Participants give a short presentation about the community they visited
and reflect on their own learning by
focusing on three questions: How am I
changed? How do I see Oregon differently now? And how am I going to use
this knowledge to create a better Oregon
for all of us?
The program runs every two years
and includes participants from a wide
geographic area who represent the
diversity of Oregon’s population, including political perspective, age, occupation, religion, race, national origin and
gender.
“Our hope is that they will continue
to practice (these tools) when they are
back in their own communities,” Robin
says. “There are all kinds of variations of
differences, and they can use them in all
sorts of environments.”

Participants in a group discussion in Sherman
County wheat farmer Mike McArthur’s living
room. PHOTO BY JURGEN HESS

group talked about overcrowding in urban
schools and the challenge to fill sports
teams in small rural districts. Other topics
included housing, economic development,
diversity, tolerance and another Sherman
County export: its younger generation.
Jeanney estimates less than 50% of
the youth who leave for college return to
live in the area. The McArthurs’ son lives
in Eugene, where he works as an urban
planner.
“There is nothing for them to do here
except farm,” she says.
Community Oregon participant Don
MacGillivray admits he hasn’t been outside the Portland area often. Like several
participants, this was his first visit to
Sherman County.
He says the contrast was shocking.
“I never dreamed that rural Oregon
would be so different, but I also had not
given it much thought before this,” says
the 74-year-old who has had a lifetime
interest in political advocacy and citizen
participation.
For 30 years, Don lived in a Portland
neighborhood with a population four
times the size of Sherman County. For
much of that time, he and his family traveled without a car by using public transit
and walking—an option not available in
Sherman County. Nor is the studio apartment where he lives in a senior housing
development.

THOUGHTS ON THE EXPERIENCE
Teri Rowe
“If I feel
something that I
am uncomfortable
about, I tend to
address it with
the other person.
This program is all
about this.”

Jeanney
McArthur
“People don’t
know about how
connected we are
to nature.”

Chuck McConnell
“I felt more
instant connection
with the rural
representatives
in the group than
with the supposedly
more similar urban
representatives. I
did not expect that.”

“It was an eye-opener to get out of Portland and have this kind of access,” Don
says of the homestay. “It would be hard to
do in another place. You can’t go somewhere else as a stranger and get a sense of
the place like we have had.”
Marwan Zaid, who works in Portland’s
tech industry and attended the exchange
with his wife, Mariam, says Sherman
County is more like their native country of
Yemen than Portland.
“Everyone knows everyone here,” Marwan says. “It’s like one big family. It is
something we really miss coming from
Yemen to a city.”
Teri Rowe, a retired massage therapist
from Portland, admits she was initially
skeptical about whether real progress could
be made through the Community Oregon
program, but that changed after the trip to
Sherman County.
“Given there is so much
division in the political cliFor more information
mate, I am so impressed
about Community
with Mike and Jeanney’s
Oregon and how to
willingness to talk with us,”
apply for the 2021
Teri says. “There are a lot of program, go to https://
things about where they live healthydemocracy.org/
communityoregon.
that I value. The community’s volunteers refurbished
the courthouse and added
on to the museum. They built the sports
fields. In Portland, people are more transient. They move across town to another
apartment or relocate to be closer to work.
It made me want to become more connected with my own community.
“I’ve talked a lot with other people since
then about how much I enjoyed this experience. I really do feel it works.”
Robin says the program “creates openings for small agreements, shared concerns
and, most importantly, underscores our
common humanity, even if we don’t agree
on everything.
“Once you create the container for
these relationships to deepen and trust to
develop, you literally create new pathways
for information to flow between previously
segregated communities, which create
the opportunity for learning, growth and
change to happen,” Robin adds. “The goal
is for people to know Oregon differently
after the program than they did before.” n
JA N UA RY 2 0 2 0
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IN THE KITCHEN

SMALL BITES,

Big Flavors

Small in size but big on taste,
sliders hit the spot throughout the day
Parmesan Meatball Sliders
1 pound ground beef
(85% lean)
½ cup grated Parmesan
cheese
¼ cup chopped fresh
Italian parsley
1 egg, slightly beaten
3 teaspoons finely
chopped garlic,
divided
1 tablespoon olive oil

½ cup finely chopped
yellow onion
14.5-ounce can diced
tomatoes, undrained
1 cup tomato sauce
½ teaspoon dried oregano
¼ teaspoon salt
12 mini sandwich buns
6 1-ounce slices part-skim
mozzarella cheese, cut
in half

Heat oven to 375 F.
Combine beef, Parmesan cheese, parsley, egg and 1
teaspoon garlic in a medium bowl. Divide mixture into 12
portions. Shape into meatballs and place on a shallow
baking pan lined with aluminum foil. Bake for 15 minutes
or until meat reaches 160 F.
Meanwhile, heat oil in a large skillet over medium-high
heat. Add onion. Cook for 3 minutes or until tender,
stirring occasionally.
Add the remaining 2 teaspoons garlic. Cook for 1 minute
more or until fragrant. Stir in undrained tomatoes, tomato
sauce, oregano and salt. Bring to a boil. Reduce heat
and simmer for 10 minutes or until sauce has thickened,
stirring occasionally.
Place open buns on the baking sheet. Spoon sauce on
bottom of each bun. Place one meatball on each bun and
more sauce, if desired. Top each with mozzarella cheese.
Bake for 5 minutes, or until cheese melts and bun tops
are lightly crisped.
Courtesy of Ready Set Eat

Beef & Black Bean Sliders
½ cup low-sodium black
beans, drained and rinsed
1 pound lean ground beef
¼ small sweet onion, finely
chopped
1 clove garlic, minced
2 tablespoons whole wheat
breadcrumbs

½ teaspoon Worcestershire
sauce
½ teaspoon salt
¼ teaspoon pepper
8 whole wheat slider buns
4 slices lowfat cheddar
cheese, cut in half

Mash black beans in a medium bowl. Add beef, onion, garlic,
breadcrumbs, Worcestershire, salt and pepper. Combine well, and
form into eight mini patties.
Spray a skillet with nonstick cooking spray. Heat over medium
heat. Add patties and cook 3 to 4 minutes per side, or until
desired doneness. Top with cheese and let melt.
Serve on buns with condiments of your choice.
Courtesy of Produce for Kids

Ham and Avocado
Biscuit Sliders

2 cups plus 1 tablespoon allpurpose flour, divided
1 tablespoon baking powder
1 teaspoon salt
¾ teaspoon sage
¼ teaspoon smoked paprika
½ cup cold butter, cut into

½-inch slices
1 cup buttermilk, divided
1 medium sweet potato,
boiled, peeled and mashed
Spinach leaves
Deli ham
1 avocado

Heat oven to 425 F. Line a baking sheet with parchment paper.
In large bowl, whisk 2 cups of flour, baking powder, salt, sage and
paprika. With a pastry blender, cut in cold butter until mixture
resembles coarse crumbs.
In a medium bowl, whisk ¾ cup buttermilk and mashed sweet
potato. Stir into the flour mixture.
Use the remaining flour to prepare a work surface. Knead until
dough forms. Roll dough to ¾-inch thickness. Using a 2-inch
round cutter, cut dough into 18 biscuits. Re-roll and cut out dough
until all is used.
Place biscuits on the prepared baking sheet. Brush each biscuit
with remaining buttermilk. Bake for 11 to 13 minutes, or until
golden brown. Cool completely.
Split biscuits in half. Top bottom half of biscuit with spinach
leaves, deli ham and an avocado slice. Replace biscuit top and
serve immediately.

16
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Courtesy of Culinary.net

Pepperoni Pizza Sliders
1 package slider rolls
½ cup pizza sauce
½ cup mini pepperoni
1½ cups shredded, lowmoisture,
part-skim mozzarella
cheese
¼ cup butter, melted

1 teaspoon parsley flakes
½ teaspoon dried oregano
½ teaspoon garlic powder
½ cup shredded Parmesan
cheese
Nonstick cooking spray

Heat oven to 350 F.
Keeping rolls connected, cut sheet of rolls horizontally,
separating tops from bottoms. Place bottom halves of rolls
in a baking dish. Spread pizza sauce evenly over the bottom
halves. Sprinkle pepperoni over the sauce. Sprinkle mozzarella
over the pepperoni, and cover with top halves of rolls.
Mix melted butter with parsley flakes, dried oregano, garlic
powder and Parmesan cheese. Spoon evenly over sliders.
Cover baking dish with aluminum foil sprayed with nonstick
cooking spray to keep the cheese from sticking. Bake for 20
minutes. Remove foil and bake an additional 5 to 10 minutes,
or until Parmesan is melted and golden brown. Cut sliders and
serve immediately.
Recipe and photo courtesy of culinary.net

JA N UA RY 2 0 2 0
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READER EXCHANGE
Books/Magazines

Looking for books by Ted Trueblood
and another author N. Scott Momaday;
specifically his book “The House of Dawn.”
Will purchase and/or pay postage.
Tom Kovalicky
P.O. Box 48
Grangeville, ID 83530

Crafts/Hobbies

I make lap quilts for nursing homes. I’m
looking for orphan single or multiple
blocks or panels of any size, and any
coordinating fabric you might like to part
with. Happy to pay postage. Thank you.
Carley Schriever
74731 Montana Lane
Irrigon, OR 97844

I am a veteran and love working with
wood. I am looking for a pattern of a train
engine glass gallon jar bird feeder. Even a
picture would help. Thank you.
Troy Asbury
56069 Wheeler Road
Bandon, OR 97411

Latch hook supplies, 100+ precut yarn
bundles, 5 completed rugs that need
edging, 6 empty canvas. Free to a good
home. Free shipping.
Rosanne Smith
P.O. Box 408
Moyie Springs, ID 83845
r.smith111@aol.com

I need Red Heart 4-ply knit and crochet
100% virgin acrylic yarn. ART E267, color
807 blue grey, dye lot 0287 04921, 3.5
ounce to finish a baby outfit. Any help
would be appreciated.
Phyllis Hart
1606 2nd St.
Tillamook, OR 97141-2106

I am in search of metal round bobbins
with holes in them for a project I want to
learn. I would appreciate any and all you
could send. If needed, I can reimburse
postage. Thank you all so much.
Reno Metzler
29420 47th Ave. E.
Graham, WA 98338
whosacre69@gmail.com
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I am looking for yarn or cloth to make
blankets and to help out with the
annual potlatch and other organizations
fundraisers. Thank you much.
Lucy Akaran
P.O. Box 20022
Kotlik, AK 99620

My granddaughter, Azia, loves making
friendship bracelets to give to friends
and church mission boxes. If anyone has
leftover thread or mismatched jewelry
pieces they no longer want, she would put
them to good use. Thank you in advance.
Joy Gee
420 N. Main St.
Malta, ID 83342

I am looking for the quilt pattern for
Northern Sights by Sue Gross, sold by
the Material Girls. If anyone has the
instructions, please email me. I would like
to buy the instructions. Thank you.
Wanda Byerly
788 Wanda Drive
North Pole, AK 99705
wanda1958@gci.net

My grandchildren in Minnesota raise
funds for missionary families by creating
and selling art projects. They need empty
rectangular Altoid tins (1.76.oz) 2.25”x
3.5”of any color for making their most
popular item, tiny stitched kitty beds.
Please send to: Andersons, 3250 North
Shore Dr., Wayzata, MN 55391 with our
thanks for your assistance.
Shirley Lyons
Veneta, Oregon

Odds

I am looking for the fruit bar that was sold
at Grandpa’s Bakery on Main Street in
Puyallup, Washington. It had fruit like the
fruit used in fruit cake. Thank you.
M. Penalver
205 5th Ave. S.W.
Puyallup, WA 98371

Submitting Requests to
Reader Exchange Is Free
Please send your request to Reader
Exchange, 5625 NE Elam Young
Parkway, Ste 400, Hillsboro, OR 97124,
or email it—with no attachments—to
readerexchange@ruralite.org. Please
fill in the subject line with Reader
Exchange. Acceptance, scheduling
and editing are at the editor’s discretion. Single requests only, please. No
duplicates. Submissions are handled
on a first-come basis. Phone numbers will not be published. Email
addresses will be published if part of
the ad, but the request must include a
postal address. Request must include
the name, address and name of the
electric utility that provides your
magazine.

I refurbish cellphones to give to battered
women shelters. Need chargers too.
Gracias.
Estaben Grande
P.O. Box 731
Reedsport, OR 97467

Thanks

Thanks to all the gracious and generous
people who responded to my request
for Kokopelli collectibles. There are so
many super people out there. To those to
whom I was not able to respond by mail,
my daughter, Roberta, and I thank you
so very much. I especially wish to thank
the gentleman who hand-delivered the
items from Walla Walla, Washington.
Unfortuntely, I did not get his name. To
all, a big thank you for your kindness and
thoughtfulness.
Janet Severson
Hermiston, Oregon

Thanks to everyone who sent me puzzles. I
have plenty to keep me busy. I am amazed
at the generosity of people.
Rosalie Ferry
Careywood, Idaho

JANUARY 10 IS NATIONAL CUT YOUR
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Clip this offer to apply for coverage!

Now, from United of Omaha Life Insurance Company and Companion Life Insurance Company...

Whole Life Insurance.
Are you between the ages
of 45 and 85*?
Then this GUARANTEED
ACCEPTANCE policy is for YOU!
>> Choose from 4 benefit levels - up to $25,000!
>> Rates “lock-in” at the age you apply - never
go up again!

NO medical exam!

Plus...
Proceeds paid directly to your beneficiary

>> Call for your FREE all-by-mail application packet!
>> Call TOLL-FREE

Builds cash value and is renewable up to age 100!**...
Then automatically pays YOU full benefit amount!***

1-888-544-5167

Or apply online at

Policy cannot be canceled – EVER – because of
changes in health!

www.MutualGuaranteedLife.com
Why this policy? Why now?
Our graded death benefit whole life insurance policy can be used to
pay funeral costs, final medical expenses...or other monthly bills.
You know how important it can be to help protect your family from
unnecessary burdens after you pass away. Maybe your own parents
or loved one did the same for you. OR, maybe they DIDN’T and you
sure wish they would have!
The important thing is that, right now, you can make a decision that
could help make a difficult time a little easier for your loved ones.
It’s a responsible, caring and affordable decision. And, right now, it’s
something you can do with one simple phone call.
You may have been putting off purchasing life insurance, but you
don’t have to wait another day. This offer is a great opportunity to
help start protecting your family today.

NO health questions!

Your affordable monthly rate will “lock-in” at
your application age* ...
$3,000.00
Benefit

Age
45-49
50-54
55-59
60-64
65-69
70-74
75-79
80-85

Male
$10.45
$11.50
$14.20
$17.20
$20.50
$27.40
$37.00
$50.50

Female
$8.80
$9.70
$11.95
$13.30
$16.00
$21.40
$30.10
$42.55

$5,000.00
Benefit

Male
$16.75
$18.50
$23.00
$28.00
$33.50
$45.00
$61.00
$83.50

Female
$14.00
$15.50
$19.25
$21.50
$26.00
$35.00
$49.50
$70.25

$10,000.00 $25,000.00
Benefit

Benefit

Male Female Male Female
$32.50 $27.00 $79.75 $66.00
$36.00 $30.00 $88.50 $73.50
$45.00 $37.50 $111.00 $92.25
$55.00 $42.00 $136.00 $103.50
$66.00 $51.00 $163.50 $126.00
$89.00 $69.00 $221.00 $171.00
$121.00 $98.00 $301.00 $243.50
$166.00 $139.50 $413.50 $347.25

The rates above include a $12 annual policy fee.

This is a solicitation of individual insurance. A licensed insurance agent/producer may contact you by telephone. These

policies contain benefits, reductions, limitations, and exclusions to include a reduction
in death benefits during the first two years of policy ownership. In NY, during the first two years,

110% of premiums will be paid. Whole Life Insurance is underwritten by United of Omaha Life Insurance Company, 3300
Mutual of Omaha Plaza, Omaha, NE 68175 which is licensed nationwide except NY. Life insurance policies issued in NY
are underwritten by Companion Life Insurance Company, Hauppauge, NY 11788. Each company is responsible for its own
financial and contractual obligations. Not available in all states. Benefit amounts vary by state. Policy Form ICC11L059P or
state equivalent (7780L-0505 in FL, 828Y-0505 in NY).
*Ages 50 to 75 in NY.
**In FL policy is renewable until age 121.
***All benefits paid would be less any outstanding loan.
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Limit 1 coupon per customer per day. Save 20% on any 1 item purchased. *Cannot be used with
other discount, coupon or any of the following items or brands: Inside Track Club membership,
Extended Service Plan, gift card, open box item, 3 day Parking Lot Sale item, compressors,
floor jacks, safes, storage cabinets, chests or carts, trailers, welders, Admiral, Ames, Atlas,
Bauer, Central Machinery, Cobra, CoverPro, Daytona, Diamondback, Earthquake, Fischer,
Hercules, Icon, Jupiter, Lynxx, Poulan, Predator, Tailgator, Viking, Vulcan, Zurich. Not valid
on prior purchases. Non-transferable. Original coupon must be presented. Valid through 3/6/20.

LASER GUIDE LIGHT

$

COMPARE TO

20%
OFF
*24072334
*
24072334

ITEM 63878/63991
64005/69567/60566
63601/67227shown

Cannot be used with other discounts or prior purchases. Original coupon must be presented.
Valid through 3/6/20 while supplies last. Limit 1 FREE GIFT per customer per day.

Item 64434, 64432, 64162, 56104, 56105, 56106

LIMIT 1 - Coupon valid through 3/6/20*
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SUPER COUPON

ANY
SINGLE
ITEM*

*24072801
*
24072801

SAVE $1,470

Customer Rating

WITH ANY PURCHASE

SUPER BRIGHT LED/SMD
WORK LIGHT/FLASHLIGHT

26" x 22" SINGLE BANK EXTRA DEEP CABINETS
$
99 YOUR CHOICSE

*24073464
*
24073464

FREE

OVER 5,000
5 STAR REVIEWS
Customer
Rating

At Harbor Freight Tools, the “Compare to” price means that the specified comparison, which is an item with the same or similar function, was
advertised for sale at or above the “Compare to” price by another national retailer in the U.S. within the past 90 days. Prices advertised by others
may vary by location. No other meaning of “Compare to” should be implied. For more information, go to HarborFreight.com or see store associate.

11/22/19 12:12 PM

THE GREAT PICTURE HUNT

NIKON D200, 44mm on a 35-70 zoom
ISO: 100
Aperture: f/2.8
Shutter: 1/125

The Right Light Evokes Memory, Mood
WHERE THERE IS LIGHT there is hope.
Sometimes the light in a photograph is the star of the photograph, drawing and engaging us, and everything else in the frame
supports the light. The absence of a person or dominant object also
gives us the viewer space to dream, to imagine what is beyond.
I wanted to use the dark canopy in a horizonal composition
to frame the light tunnel. The photograph was made in the late
afternoon as the crisp winter light faded on the last day of the
year. It is the light and color of my youth, where I ran barefoot,
hunted racoons, foxes and squirrels, and caught small fish and
crawfish in the nearby creek, as in a Thomas Kinkade painting.
The magical shaft of light faded before I could get a tripod
from my trunk so I could use a smaller aperture, like f/8, to carry
more focus and depth of field. I could have increased the ISO to
400, which would have given me two more aperture stops, but
when using older cameras like the D200, I always use the lowest
ISO possible for maximum quality. n
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Reader
Challenge:
Head Out In
Search of Light
Find a scene where dramatic light
is the focal point of the picture—a
scene that would be bland and
uninteresting without it. Your
picture can include a person or
animal if they don’t steal the
show from the light. Watch for
early morning or late afternoon
rays peeking through hallways,
windows and corridors.
To respond to this challenge, and
share your work, email your best
image to social@pur.coop to be
considered for use on our website
or social media.

David LaBelle
spent his boyhood
years taking
photos and
began his storied
photojournalism
career while still
in high school.
He has worked
for 20 newspapers and magazines
in nine states, and taught at three
universities. The internationally
known photographer, author and
lecturer has shared his photo tips
and life perspectives here since
2009. For more information, visit
www.greatpicturehunt.com.

SIMPLER
STRONGER
than any Hydraulic
FASTER …Log
Splitter!
DR® KINETIC SPLITTERS

We’ve had a busy year at HIGH PLAINS
SHEEPSKIN, making and shipping thousands of
these great slippers to people in all 50 states. We have
some overstock, so we’re putting them on Sale for
15% off. Our durable hard sole sheepskin slippers
are now $65.00, sheepskin soled $55.00. Sale price
between January 15 and February 28 only. Sizes
and colors may be limited. Add $9.90 for ﬁrst item and
$4.00 for each additional item for shipping.
WE MAKE GREAT MITTENS, TOO!

P.O. Box 1410
East Helena, MT 59635

www.hpsheepskin.com

HIGH
PLAINS

SIMPLER. No hydraulic
pumps, valves, pistons,
hoses or fluids to leak
or replace—EVER.

ELECTRIC
MODELS
TOO!
Split wood indoors!

STRONGER. Cast iron flywheel and hardened
steel components show almost no wear after
splitting hundreds of cords.
FASTER. The world’s fastest splitters. Split anything a hydraulic splitter will—but in one-sixth
the time!

FREE SHIPPING

1A978X © 2020

SHEEPSKIN SLIPPERS
ON SALE!

1 YEAR TRIAL

SOME LIMITATIONS APPLY

Go Online or Call for FREE Info Kit!

SHEEPSKIN

DRlogsplitters.com

M A D E I N M O N TA N A
f ro m A m e r i c a n S h e e p s k i n

Order by mail or phone - MasterCard/Visa

1-800-99SLIPS

TOLL
FREE

888-213-1975

Recipes for the New Year

POULTRY: Ruralite reader submissions from this cook booklet features such recipes
as Pollo Dorado, Southern Scalloped Chicken, Hawaiian Meatballs, Texas-Style
Turkey Salad and Sweet and Sour Chicken.
The cookbook is spiral-bound with covers, indexed and costs $6 (includes postage).
COOKING FOR TWO: This cookbook contains more than 180 recipes. Most include a
side dish as well as dessert. Included are the heartfelt and entertaining stories that
accompany the recipes.
Some of the recipes featured are Fabulous Fish Tacos,
Peach Cobbler, Cheddar Cheese Scones, Black Bean and
Tomato Soup, Crunchy Peanut Bars, India Butter Chicken
and Marmalade Salmon. The cookbook is spiral-bound
with covers, indexed and costs $6 (includes postage).

Poultry

To order by mail, submit with proper payment, include the cookbook title,
share their favorite recipes
name, address and number of cookbooks wanted toRuralite
Ruralitereaders
Cookbooks,
5625 NE Elam Young Pkwy Ste 400, Hillsboro, OR 97124.
To pay with Visa, MasterCard, Discover card or American
Express,
Recipes submitted by Ruralite Readers for November 1999 Contest
call 503-357-2105. To order online, visit www.ruralite.org.
Allow 2-3 weeks for delivery.

JA N UA RY 2 0 2 0
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ADVANCED
DIGITAL
HEARING AID
TECHNOLOGY
BUY 1
GET 1

“This is truly
a miracle…

I don’t even know
how to begin thanking you
for giving me my life back!”
— Sherri H., Granville, NY

FREE Reg: $399.98

Only $ 199 99

Each When You Buy a Pair – LIMITED TIME ONLY!

How can a digital hearing aid
that costs only $19999 be every bit
as good as one that sells for $2,400 or more?

The answer: Although tremendous strides have
been made in Advanced Digital Hearing Aid
Technology, those cost reductions have not
been passed on to you. Until now...
MDHearingAid® uses the same
kind of Advanced Digital Hearing Aid
Technology incorporated into hearing aids
that cost thousands more at a small
fraction of the price.
Over 350,000 satisfied MDHearingAid
customers agree: High-quality, digital
FDA-registered hearing aids don’t
have to cost a fortune. The fact is,
you don’t need to spend thousands
for a digital hearing aid. MDHearingAid
is a medical-grade digital hearing aid
offering sophistication and high
performance, and works right out
of the box with no time-consuming
“adjustment” appointments. You
can contact a licensed hearing
specialist conveniently online or
by phone — even after your
purchase at no cost. No other
company provides such extensive
support. Now that you know...why pay more?

DOCTOR DESIGNED | AUDIOLOGIST TESTED | FDA REGISTERED

Can a Hearing Aid Delay or Prevent
Alzheimer’s and Dementia?
A study by the National Institute on Aging
suggests older individuals with hearing loss
are significantly more likely to develop
Alzheimer’s and dementia over time than those
who retain their hearing. They suggest that an
intervention — such as a hearing aid — could
delay or prevent this by improving hearing!

45-DAY RISK-FREE TRIAL!
If you are not completely satisfied with
your MDHearingAids, return them
within 45 days for a FULL REFUND!

For the Lowest Price Call

1-800-745-6195
www.MDBOGO.com

Use Code

JV47

and get FREE Batteries for 1 Year
Plus FREE Shipping
Proudly assembled in America!

Nearly Invisible

BATTERIES
INCLUDED!

ANZA ELECTRIC

Local Participating Businesses
Mention or bring your Co-op Connections Card to get your discount!
Allied Electric
(800) 305-0544

ERA Excel Realty
(951) 763-2535

50-percent off regular service call.

When we close a home escrow with
you it would be our pleasure to treat
you to a wine tasting at a Temecula
Winery of your choice.
(Not to exceed $100)

Anza Pizza Factory
(951)389-6155
Free breadsticks with purchase of
any pizza.

Anza Valley Outlook
(951) 763-5510
50-percent off classified ads
($9.95) that are printed in Valley
News, Village News & Anza Valley
Outlook (25 words)

Anza Village Market
(951) 763-4321
$1.50 off purchase of $25 or more.
$ .50 cents off sales of $15-$24.99.

Blackmore Electrical Inc.
(951) 763-5002
$25.00 off service call.

Coach2Ride
Off Road Instruction
(858) 382-1515
Free ATV training for kids 6 years
through 17 years old. 10 - percent
off all other classes.

Common Grounds
(951) 744-0428
10-percent off any purchase. Not
valid on promotional items.

Essential Aromatics
(951) 337-0780 (760)989-0056
Special pricing for Co-op members
on Plant based, natural beauty
products

Freedom Electric
(951) 763-0744

Marketplace Cooperative, Inc.
(951) 744-0171

Stone Equipment/TYM Tractors
(951) 288-6548

10-percent off all purchases to those
who present their Connections card.

8-percent off tractors

Mountain Communities
Telephone Directory
(951) 492-9822
Free red or black SUPERBOLD listing
with any display ad OR free black
SUPERBOLD in the white pages with
any display ad.

NEW! Mr. Happy’s Mercantile
(951) 763-2692
Free cloth tape measure or can
koozie with purchase.

For all your construction needs.
10-percent discount off labor on
any job.

Danielle’s Skin Care
(760) 567-0822
Buy one facial & receive the
second one half-off.

Dennis Does It Plumbing
Repairs
(951) 763-5441
15-percent off service call.

(951) 763-0232
$5 off 1-hour facial
$5 off 1-hour massage

The Jam Lady
(951) 763-9758
10-percent off regular priced items.

The Midnight Rider
(951) 763-4790
$500 discount per five-hour event.

15-percent off service calls.

Heritage Well Service
(951) 763-2210

Once Upon A Thread
(951) 760-9829

Wise Windows Tinting &
Blinds
10-percent off all sales excluding sale (951) 600-1515

$20 off any service.

items.

High Country Nursery
(951) 837-1905

Overland Realty

10 - percent off plant stock for sales
over $500; 15-percent off for sales
over $1000

Hydrascope Engineering Co.
(951) 763-4875

(951) 763-2500 (951)541-4503
Credit to Buyer or Seller at close of
escrow, $200 off closing costs for
residential , $100 off for vacant land.

Packard Construction
(951) 805-2340
5-percent off labor.

$1,000 off engineering and design
when we do the work or 10-percent
off posted machinery rates.

Peoplepedigree.com

Jacy Farm (Fruit Orchard)
(951) 837-0536

(951) 763-9758
25-percent off regular rates and a
referral incentive program

10-percent off regular priced items.

Cornerstone Construction
(951) 763-1257

NEW! The Happy Camper Day
Spa

JB Nursery
(951) 763-7688
25-percent off all purchases.

10-percent off window film (tint)
installation of 85 sq.feet or more.
5-percent off any size blind order.

Wright Family Daycare
(951) 763-5416
15-percent off first three months.

Yilberto’s Taco Shop
(951) 763-4433
5-percent off any purchase of $10 or
more
Visit www.connections.coop to
create a free account and access
thousands of National Discounts,
cash back shopping and more.

Phatpuppy Art
(Digital Art & Photography)

(949) 201-6499
15-percent off any digital art design
or photoshoot.

La Cocina Mexican Restaurant
(951) 763-5155
Buy any combination plate, receive
second combination plate half price.
Not valid with any other offers or
specials.

Lorraine’s Pet Supply & Pet
Grooming
(951) 763-0033

Rob’s Horseshoeing
(951) 383-9559

.

50-percent discount on trims &
shoeing - 4 hooves

Sage Mountain Farms
(951) 663-3079
Join our CSA to receive free honey
and eggs.

$5 off first groom. Save $1 on nail
trims. $1.00 off 40# pet food.
J A N UA R Y 2 0 2 0
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MARKETPLACE
Books, Magazines, Videos
Book restoration. Bibles, cookbooks, cherished
family heirlooms. Beautiful work. We give
renewed life, more durable than original, to
last for generations. 775-537-7066;
salacanstudio@gmail.com. 0120
Business Opportunities
Owner retiring, selling business. Karat
Kreations Jewelry Store, 40yrs in business,
inventory, display cases & equipment.
541-536-3714. 0120
Emergency Preparedness
American-made military generator: Uses
American-made propane fuel. 5kW rating,
7.5kW continuous output, 120/240 volts,
1PH/3PH power, highest quality manufacturing standards. $1,250. Pahrump, Nevada.
760-746-7209. 0120
Home and Hearth
Heirloom seeds for your garden. Free catalog,
call 828-389-2642 or write Seedworthy, 31
Wounded Knee Lane, Hayesville, NC 28904;
seedworthy@gmail.com. Visit our website
seedworthy.org. 0320
Miscellaneous
Cemetery markers, both granite & bronze.
Also offering bronze plaques, signage. All at
affordable prices. Shipping available. Call Joe
Plass for more info, 541-815-8906;
www.highdesertmemorials.com. 0120
Dillon Square Dell reloading press. Dies for 9,
.40, .45. Powder measure for each caliber &
much more. $800. Brookings, Oregon.
541-412-8217. 0220
Pets, Supplies
AKC-registered Airedales. Fort Sage Kennels,
Patricia Sharp, P.O. Box 246, Doyle, CA 96109;
530-827-2271. 0320

Real Estate

Recreational Rentals

Princeton, Idaho. Solid, custom-built home.
10 private, forested acres. 2,186sqft. Radiant heat throughout. High-quality well water.
Low maintenance: metal roof, concrete siding.
$238,500. Owner financing avail. Virtual tour
upon request. tjbroadman@gmail.com. 0120
Kanab, Utah, home of Western Legends Festival, 10mi up beautiful Johnson Canyon,
20.39ac, 8” waterlines w/flow valves, 10AF
water, more avail. Great ret/vac location w/
in 1hr drive of Bryce Canyon, Zion National
Park, Lake Powell, north rim of Grand Canyon.
$321,777, OWC. 775-253-0531. Google Earth 37
10’02.85N X 112 23’16.05W

Wavecatcher: Oceanfront, central Oregon
Coast. Easy beach access. $145/night summer, $110/night winter; seventh night free.
Two bedrooms w/double beds, sleeping loft
w/double beds. Full kitchen/bath, linens. Pet
friendly. Check wavecatcherbeachrentals.com
for availability. 541-740-9953. 0120
Vista House Vacation Rental in quaint Oceanside, Oregon. Unobstructed view overlooking
Pacific Ocean. Enjoy sunsets, winter storms,
long walks on the beach or just relaxing. 3
units. Slps 2-16. Very clean, everything provided, owner operated. 503-730-7149:
Vistahouseoceanside.com. 0320

Buildable, 4.26ac, gated community above
Ochoco Reservoir, Prineville, Oregon. Spectacular views. 400-amp service; shared well w/
cistern ready. RV parking, if shielded. Septic
approved. $134,000. 503-622-6515. 0120

Sun City West, Arizona, 2bdr, 2ba condo in 55+
community. Golf, pickleball, bowling, tennis &
near baseball spring training. No pets/nonsmoking. Average rate is $80/night.
541-805-9064. 0120

Where the sun spends the winter. 7.5ac. Ajo,
Arizona. 2 parcels, desert/mtn vistas, BLM 3
sides. Dark sky, artist community. $147,000.
Info: harmonypictures777@gmail.com. 0220

Lincoln City, Oregon. Beautiful ocean views.
Slps 12. 4bdr (2 w/king), 3 full baths, Wi-Fi,
cable, frplc, W/D, dishwasher, 2nd kitchen
upstairs. Info/pics: VRBO.com/693193. Call
for winter prices. fbeckwithfamily@gmail.com;
503-720-6144. 0220

Buildable residential lot. 17,252sqft. Tierra
del Mar Beach, 2 miles north of Pacific City,
Oregon. Septic approved, road access, power
surveyed. Walk one block to ocean. $57,500.
503-366-4424. 0220
Western Washington. 2 lots in foothills of
Cascades at Pilaguamish Community Club.
7,000sqft in cul-de-sac w/full service. $30,000.
425-306-0588 0220
3,600sqft commercial building, center of the
Columbia River Gorge, Bingen, Washington.
Incredible location. 50’ frontage on Hwy.
14, back fronts Amtrak station. Updated
ADA bathrooms, plumbing, electrical, gas,
roofing. Asking $395K. For sale by owner.
541-490-1503.

Tierra del Mar, Oregon. Spectacular oceanfront
vacation rental on a 7mi beach. Sleeps 2-14.
Beautiful ocean & cape views, clean, bright,
huge deck, 3 fireplaces, pet friendly. Info, pics,
reviews: VRBO.com/507883. 541-921-2016:
sandcastle.oregoncoast@gmail.com. 0320
Amazing Kauai condo at Waipouli Beach
Resort, 1,465sqft plus 3 lanais. Sleeps 8.
Beautiful décor, spectacular pools, hot tubs,
koi pond, private beach, gym, spa, award-winning restaurant. VRBO.com/7534581ha. Call
888-822-2403 and mention unit D104. 0220

Quick, affordable: How to Place an Ad

 Ads 25 words or fewer are $35 per month. An
extended ad of up to 35 words is $50 per month.
Contact information is included in the word count.
 Longer ads may be placed. For pricing, contact 503718-3717 or lwiseman@pur.coop.
 Ads are for customers of member co-ops, PUDs and
municipals only. Subscribers and nonmembers may
inquire for pricing at 503-718-3717 or lwiseman@pur.
coop.
 Ads must be direct and in first person, and are subject
to approval and editing.
 Closing deadlines (in our office): March issue—January
31, 2020.
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 Submissions are accepted by mail or email only; no
phone orders.
 If submitting ad by mail, send appropriate payment
(per month) with your name, address, email, phone
number and the name of the electric utility that
provides your magazine to: Marketplace, 5625 NE
Elam Young Pkwy Ste 400, Hillsboro, OR 97124. Make
check or money order payable to Ruralite.
 We accept credit card payments for ads submitted by
email. Send ad to lwiseman@pur.coop.

Call 503-718-3717
to pay by credit card.

Bend country cabin. Very clean & fully furnished cabin on private ranch. Close to recreation areas. Very nice. $90/night. 541-3823050; bendcountrycabins@gmail.com. 0120
Oceanside, Oregon. Romantic 3bdr retreat for
special occasions. Newly remodeled. 5min
walk to beach, 2 lg decks facing ocean. 503649-9463; www.dreamvacationspots.com.
Oregon Coast’s banana belt, Brookings country
cabin retreat. All-occasion getaway. Clean, full
kitchen, fireplace, lg. porch, BBQ. Slps 8. No
pets, nonsmoking. Winter rates.
Evolvevacationrental.com/415441.
Want to Buy
Wanted. Vintage pocket watches, wristwatches, watch collections, watchmaker’s

estates, etc. Call 541-760-1050. Please leave a
message if I don’t answer. Will travel. Thank
you. 0320
Buy, sell, repair rock saws and everything lapidary. CigarBoxRock.com. 541-280-5574. Bend,
Oregon 97701. 0120
Collecting old cowboy & Indian art & artifacts,
Navajo jewelry, rugs, baskets, beadwork. Want
signed old paintings of the Southwest & early
Eastern paintings & sculpture. Classic cars or
trucks, collections or individual pieces. 760409-3117, amer.ind.baskets@gmail.com. 0220

Old carpenter tools, planes (wood/metal),
levels, chisels, slicks, adzes, axes, hatchets,
handsaws, old rulers, spoke shaves, wrenches,
shipwright tools, old tool chests. 503-659-0009.
0220
Want to buy old anvil, pot-bellied stove or
blacksmith forge. La Grande, Oregon.
541-663-9091. 0120
Cash paid for old gas station and oil company
signs, pumps, globes, metal oil cans. Good
condition. Discreet cash settlement. Clifton
Jones, collector. 512-413-4459. 0620

Gold, silver, coins/currency, buy, sell. Collections wanted. Fair prices paid. 40yrs in retail
store. Baker City, Oregon. 800-556-2133.
garrymclin@aol.com. Will travel. 1020

Cool Weather Recipes
Readers share their homemade recipes
Soups, Stews
and Chowder: With more
than 220 recipes, this book has
something for every taste:
Scandinavian Cabbage Soup,
Venison Barley Soup, Alaskan
Stew, Italian Dumpling Stew,
Fireside Chowder, Crab
Chowder and so much more. Garden-fresh soups
or warm winter meals can all be found here. The
cookbook is 8½x11-inch spiral bound, indexed and
only $6 (includes postage).

Chili: This winter, enjoy a
collection of chili recipes from
previous Ruralite contests.
This booklet features recipes
such as Hunter Chili and Chili
Verde; there is beanless chili,
meatless chili, hot-beyondbelief chili and mild to
medium chili. Recipes include comments and
stories from the entrants. Also included at the

back of the cookbook are pages featuring recipes
submitted from the 2000 Slow Cooker contest.
The chili cookbooks are $6 each, which includes
postage.

Casseroles: Vegetable
Casserole, Pork Tamale
Casserole and breakfast
casseroles are just a few of
the 179 mouth-watering
recipes available in Ruralite’s
Casseroles booklet. Price is
$6, shipping included.
To order by mail, submit with proper payment,
cookbook title, name, address, and number of
cookbooks wanted to Ruralite Cookbooks, 5625
NE Elam Young Pkwy, Ste 400, Hillsboro, OR
97124.
To pay with Visa, MasterCard, Discover card or
American Express, call 503-357-2105. To order
online, visit www.ruralite.com.
Allow 2-3 weeks for delivery.

JA N UA RY 2 0 2 0

27

ARIZONA G&T COOPERATIVES

Firing Up
the New Fire

Truck
By J.D. Wallace
Every year, the Emergency
Response Team at Apache
Generating Station spends a
week practicing for potential
emergencies. But in 2019, the
team added a big, new team
member to its exercises.
The fire truck, a 1991
International E-One pumper
response truck, is new to the
Apache team and replaces
28
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an older truck. The training
helped the team get familiar
with the truck’s features.
Tyler Clemson, maintenance
planner for Arizona Generation
and Transmission Cooperatives
says the new fire truck is
awesome.
“It brings a lot to the table,”
he says. “We can have the deck
gun up top to put a lot more
water on for cooling, and then
we even use it on the fire to put

Apache Emergency
Response Team includes
its latest piece of
equipment in training
it out.”
“They had spent the past
24 hours with their new fire
truck,” says Arnold Peña,
fire rescue instructor with
American Emergency Response
Training, which provides AzGT
with annual training. “A lot of
apparatus training, basically
learning how to get hydraulic
function out of it, how to get
water flowing on the fire.”
In one practice situation, the

ERT had to extinguish a fire
while preventing a neighboring
propane tank from heating
up and exploding. The drill
used a stack of wood pallets
ignited by gas burners and a
propane tank on wheels that sat
approximately 25 yards from
the flames.
“I was running the attack
line hose,” says Dustin Meza,
a chemistry technician for
AzGT. “That’s the one where

The Apache Emergency
Response Team practices
fighting fire with its new fire
truck while members of
American Emergency Response
Training watch and evaluate.

I’m walking into the fire.
First of all, you have to know
what you’re fighting, whether
it’s just a fire, whether it’s
propane, gas, oil. We knew
what we were burning, which
is basically wood and propane,
so we were able to go in there
with water.”
“The main fire was
obviously the problem. The
exposure was the propane
tank,” Arnold says. “So they

don’t want the radiant heat to
sit there and let it overheat.
So that’s their second priority.
They ideally want to try to get
them both at the same time,
but (they’re) kind of working
for time on how fast they can
advance on it. They’re doing
really good work.”
ERT members appreciate
their new truck and the
support they say it represents
from the cooperatives. Because

of Apache’s location, they
are constantly reminded
they would likely be the first
responders to an emergency.
They could be the only ones
to handle the situation until
an outside fire department
responds from a farther
distance than in urban areas.
“It means a lot to us that
they bought us a new truck,”
Tyler says. “It shows the
importance that they feel we

are as an ERT team out here
and we feel it’s important, too.”
“Since we’re here on site
all the time, it makes us feel
better that we’re able to help
out, maybe, somebody else
in here before the other fire
department can show up,”
Dustin says. “I want to thank
(AzGT) for the help and
support that you guys give us
here because this makes us feel
better at work.” n
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BEFORE YOU GO
Meet Mason, Rodeo’s Newest Champ: Mason Stuller,
a humble 16-year-old cowboy from Veneta, Oregon,
continues to take the rodeo world by storm.
Victories keep mounting: Before saddling up in Las
Vegas for the Junior World Finals in December, Mason
had already earned National High School Rodeo AllAround Rookie of the Year honors. In Vegas, competing
for the first time in the highest age bracket, he ended
an “amazing” week by notching the title of All-Around
Champion. He competed in saddle bronc and bareback
events, finishing as Reserve Saddle Bronc Champion and
ninth in the world in bareback.
His Reaction? “It is more than I imagined I would
accomplish at this point,” said Mason, fresh off the
stellar showing. True to form, Mason expressed thanks
for all the support he’s received along the way.
Not Done Yet: Mason, still a young buck in rodeo,
dreams of going pro when he turns 18 and then
earning a trip to the National Finals Rodeo—the Super
Bowl of Pro Rodeo. He ultimately hopes to accomplish
the rare feat of competing in two events at NFR: saddle
bronc and bareback. Learn more about Mason at
laneelectric.com/a-young-man-with-grit.

REACHING OUT TO OUR

VETERANS IN NEED

One in four Veterans lives in rural areas. Every day, we strive to extend
our reach, to make sure they have access to the compassionate care
and attention they need—from advanced telehealth services to
community-based outpatient clinics. Because all our Veterans deserve
it, no matter where they are. We believe it’s up to us to ensure they
lead healthier, happier lives.
Visit vacareers.va.gov to lend a hand.
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Do you know of
someone making a difference in
your community?
Email us at editor@
ruralite.com and tell
us their story. We
might feature them
in an upcoming
issue of the magazine or on our social
media channels!

Enjoy the ease of

Showering Safely
So you can stay in the home you love!

Upgrade your bathroom,
upgrade your life. With a new
walk-in shower, you can make sure
your bathroom ages as gracefully as
you do. This shower was designed by
experts, with you in mind, focusing
on safety and convenience when it
matters most. Discover how a walk-in
shower can help reduce the risk of
falling, giving you the freedom to
enjoy your bathroom again.

Introducing the

ALL NEW
Walk-In
Shower!

✓ Commercial Grade Non-Slip Floor
✓ Easy-to-reach Shower Wand
✓ Professionally Installed in 1 day
✓ Optional Built-in Seat or Fold Down
Safety Seat
✓ Tru Temp Anti Scald Shower Valve
✓ Ergo L Shaped Grab Bar
✓ Lifetime Warranty
✓ Optional Barrier Free Wheelchair
Accessible

Call today and receive
exclusive savings of up to

$750 OFF
FOR A LIMITED TIME ONLY

Call Toll-Free 1-888-593-4706

Call Now
Toll-Free

1-888-593-4706

for more information and ask about our Senior Discounts

www.SafeStepShower.com
With purchase of a new Safe Step Walk-In Shower.
Not applicable with any previous walk-in shower purchase.
No cash value. Must present offer at time of purchase.
CSLB 983603 F13000002885 13HV08744300

FINANCING
AVAILABLE
WITH APPROVED
CREDIT

Board of Directors
Tom Firth, President
Stephan Lauzier, Vice President
Steven Silkotch, Secretary
Harold Burdick, Treasurer
Chilli Ainsworth
Michael Machado
General Manager
Kevin Short
EMPLOYEE ANNIVERSARIES
January and February
Congratulations!
X
X

Donald Kay .  .  .  .  .  .  .  .  .  . 3 years
Sandy King .  .  .  .  .  .  .  .  .  . 6 years

IMPORTANT DATES
January 1—New Year’s
holiday observed, co-op
office closed.
X February 17—President’s
Day, co-op office closed.
X

Easy Money
Interested in a $10 bill credit?
Sign up for Auto-Pay at www.
anzaelectric.org. Once you are
done, give us a call or email to
let us know. We will issue the
bill credit once Auto-Pay has
been confirmed. It’s that easy!
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A Message from the Manager

Always Faithful
It seems as if I’m writing this type of message too often these days. On
November 13, 2019, Billy Adams passed away. Our community has lost
one its most respected and beloved residents, one whose contributions and
dedication have made this a better place for all of us.
Billy most recently served several terms as our board president, but
began his employment with us in 1981 as a meter technician. Since
then, he has witnessed and been an integral part of some of the most
dynamic improvements to our system in our nearly 70-year history.
He presided over the dedication of our SunAnza solar project, the
ConnectAnza internet service project, and several operating and
structural improvements for reliability and cost-saving measures.
Kevin Short
Additionally, Billy represented us for several years on the board of our
generation and transmission provider, Arizona Electric Power Cooperative Inc.
Prior to his time with us, Billy owned and operated his own glazing business in Anza. He
served with the United States Marines during the Korean War, and was a local resident and
member of Anza Electric for many years.
As a tribute to his faithful and unwavering loyalty to Anza Electric, our new substation
on Bautista Road will be dedicated next year as the Billy Adams Substation. We hope this
small gesture of our appreciation will serve as a lasting tribute to Billy’s contributions to our
community.
All the team at the cooperative has been honored and proud to serve our community with
Billy at the helm. We will miss his firm hand at the wheel, but look to the future with confidence,
thankful for his service.
For myself, I have lost a good friend and mentor—a man I looked up to and respected for his
steadfast commitment to our cooperative. He is already sorely missed.
Semper Fi, Billy.

ANZA ELECTRIC COOPERATIVE, INC.
P.O. Box 391909 • Anza, CA 92539
Phone: 951-763-433 • Fax: 951-763-5297 • aec@anzaelectric.org • www.anzaelectric.org
Our crew is on standby 24 hours a day. To report an outage or other service problem, please call 951-763-4333.
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